
Reach 1000s of 
Warehousing Professionals 
Across Every Channel
Warehouse Magazine is the official bi-monthly publication of 
UKWA and one of the most respected titles in the logistics sector.
Each issue delivers news, insights, interviews, best practice, and 
product innovation to an influential readership of decision-makers

Target warehousing leaders Multi-channel touchpoints Trusted, authoritative editorial

By the Industry, For the Industry

MEDIA PACK



DISTRIBUTION
Mailed 

UK-wide
Major Events

Online 
Digital Edition

INDUSTRIES
Retail
3PL

FMCG
Manufacturing

ROLES
Warehouse 
Managers

Ops Directors
Supply Chain 

Leaders

Advertising Enquiries:   T: 07863 601556      •     E: enquiries@ukwa.org.uk

 ISSUE	 Feature Theme	 Editorial Deadline	 Ad Copy Deadline	 Publication Date

 Jan/Feb	 Energy & Sustainability	 21 Nov 2025	 28 Nov 2025	 5 Jan 2026

 Mar/Apr	 Material Handling Equipment	 23 Jan 2026	 30 Jan 2026	 2 Mar 2026

 May/Jun	 Robotics & Automation	 20 Mar 2026	 27 Mar 2026	 5 May 2026

 Jul/Aug	 Warehouse Management Systems	 29 May 2026	 3 June 2026	 6 July 2026

 Sep/Oct	 E-Commerce & Fulfilment	 31 July 2026	 7 Aug 2026	 7 Sep 2026

 Nov/Dec	 Racking & Storage	 25 Sep 2026	 2 Oct 2026	 2 Nov 2026

REACH THE RIGHT AUDIENCE

2026 PUBLICATION DATES & THEMES

CIRCULATION

ONLINE

LINKEDIN

COMBINED

2K printed copies

40K+ digital reach

21K+ followers

70K+ potential audience



MEDIA PACK

Advertising Enquiries:   T: 07863 601556      •     E: enquiries@ukwa.org.uk

 ADVERT SIZE	 Member Rate (£)	 Non-Member Rate (£)

 Cover Story (members only)	 2,595	 –

 Outside Back Cover (members only)	 2,076	 –

 Inside Front Cover (members only)	 1,557	 –

 Inside Back Cover (members only)	 1,557	 –

 DPS (Double Page Spread)	 1,557	 3,114

 Advertorial	 856	 1,712

 Full Page	 779	 1,558

 Half Page	 441	 882

 Quarter Page	 249	 498

 Eighth Page	 93	 186

In addition to display advertising, Warehouse Magazine 
accepts leaflet inserts — a cost-effective way to place 
your marketing materials directly into the hands of 
industry professionals. Inserts ensure your message 
stands out and provides readers with something tangible 
to keep.

n	 Direct placement with highly targeted readership

n	 Tangible, high-visibility format

n	 Drive traffic to events, product launches, promotions

ADVERTISING RATES

ARTWORK SPECIFICATIONS

LEAFLET INSERTS

HALF PAGE
HORIZONTAL

FULL PAGE
TRIM

QUARTER 
VERTICAL

FULL PAGE
TYPE AREA

QUARTER
PAGE

P

H

EIGHTH PAGE

HALF PAGE
VERTICAL

FULL PAGE
BLEED

Artwork can be supplied in PDF’s or JPEG format (300dpi) 

Maximise Impact with Leaflet Inserts 

 Sizes (mm)	 H	 x	W 

 Eighth Page (Horizontal)	 62	 x	90

 Quarter Page (Portrait)	 130	 x	90

 Quarter Page (Horizontal)	 62	 x	185

 Quarter Page (Vertical Strip)	 248	 x	43

 Half Page (Horizontal)	 130	 x	185

 Half Page (Portrait)	 266	 x	90

 Full Page (Type Area)	 266	 x	185

 Full Page (Trim*)	 297	 x	210 (Bleed = 303 x 216)

 DPS (Trim*)	 297	 x	420 (Bleed = 303 x 426)

*	Remember to add 3mm bleed to all four sides 
	 for full page and double page adverts.

TECHNICAL SPECIFICATION:
Inserts Accepted: loose or bound

Sizes: up to A4 (subject to approval)

Weight: ≤15g (heavier by agreement)

Delivery: pre-supplied printed materials to UKWA  
mailing house

Cost: from £500 (specification dependent)

Additional Service: If you require design, print, or 
production of your insert, please contact us for a 
bespoke quotation. 
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Harborough Innovation Centre
Airfield Business Park Market Harborough LE16 7WB 07863 601556enquiries@ukwa.org.uk

Book your advertising today and secure your space in the next issue 
to reach the decision-makers shaping the industry.

By the Industry, For the Industry

REAL RESULTS, REAL VOICES
See why leading brands choose Warehouse magazine to reach their audience

To say that we have benefitted from the 
relationship would be an understatement.

Having been an Associate member of the UKWA since 2022, we 
have found the relationship to have been hugely beneficial, and 
work regularly with the Association on advertising and sponsorship 
opportunities.

Key positives for us include:
n	 Access to professional advice generating savings on Business Rates
n	 Networking opportunities leading to enquiries and orders
n	 Massive profile boost via the 80 Warehouses visit
n	 Energy-saving learnings, especially solar
n	 Recognition from customers as an industry contributor

Added to a massive rise in customer awareness of TOPREGAL as a 
leading brand in the Racking and Storage Equipment market space.

We’ve committed to future years’ membership and  
increased sponsorship and advertising across platforms.”  

Partnering with the 
UK Warehousing 

Association has deepened our 
understanding of members’ 
market exposures, strengthened 
industry relationships, and 
enabled Gallagher to review 
policies, create cost savings, 
and deliver enhancements. 
We’re excited to build on this 
positive partnership and remain 
committed to supporting the 
warehousing industry 
well into the future. 

Warehouse Magazine is a 
reliable platform for showcasing 
our solutions year after year – we 
value the long-term partnership.

Advertising in Warehouse Magazine 
gives us direct access to the UK’s 
warehousing decision-makers  
– time and again.

Jonathan Ellis, Managing Director, TOPREGAL
Ben Davies, 
Development & Account Director, Gallagher

Matthew Stone, Head of Solution Sales, BITOGuy Whitehurst, Flexi Narrow Aisle 


