











fully, any issues will be properly aired and
hopefully resolved, and by reaching agree-
ment in advance this should prevent any
feelings of resentment amongst other
employees.

Parents of children aged 16 or under (18
if the child is disabled) and employees with
caring responsibilities have the right to
request flexible working arrangements. It
should be noted that the right is to
"request": there is no automatic right to
work flexibly as there will always be circum-
stances where the employer is unable to
accommodate an employee's request.
Government figures show that 91% of
workplaces receiving requests for flexible
working in the last year approved them.

Eligibility for parents
The right applies to all employees (not
"workers") who have a child aged 16 or
under or a disabled child under 18 and
who have completed at least 26 weeks'
continuous service at the date the request is
made.

In addition, the employee must:
* make the application no later than the
day before the child's 17th birthday (18th
birthday in the case of a disabled child)
* be the mother, father, adopter*,
guardian or foster parent* of the child, or
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be married to, or the partner of, such a per-
son

* have or expect to have responsibility for
the child's upbringing

* be making the application to enable
him/her to care for the child

* not be an agency worker

* not be a member of the armed forces

* not have made another application to
work flexibly under the right during the past
twelve months (regardless of the outcome).

The definition of "adopter" includes those
who are adopting a child, whether domesti-
cally or inter-country, where the child has
not been placed with the adopters by a UK
adoption agency. In addition, those who
foster children privately (as opposed to
those with whom children are placed by fos-
tering services, who were already covered),
and those in whose favour a "residence
order" is in force in respect of a child are
covered, as are the spouse, partner or civil
partner of such individuals.

The right to request was extended to par-
ents of children aged 16 years or under
with effect from April 2009 (leaving the pro-
visions relating to disabled children under
the age of 18 and persons over the age of
18 requiring care unchanged). This dramat-
ically increased the number of qualifying
employees - an addition of more than 4.5
million parents.

Eligibility for carers
A "carer" is defined as an employee who
has at least 26 weeks' continuous employ-
ment at the date the application is made,
who is or expects to be caring for a person
aged 18 or over, and who:
1 is married to, or the partner or civil part-
ner of the employee, or
2 is a relative of the employee, or
3 falls into neither category (1) nor (2), but
lives at the same address as the employee.

There are two categories of relative:
1 an "immediate relative" includes a mother,
father, adopter, guardian, parent-in-law,
son, son-in-law, daughter or daughter-in-
law, and
2 a "near relative" is a "brother, brother-in-
law, sister, sister-in-law, uncle, aunt or
grandparent’, including half blood relation-
ships eg half-brother or half-sister.

Both options include adoptive relation-
ships.

Continued on page 24
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If the employer agrees to the request, this should be
confirmed in writing, specifying the date on which the
new contractual arrangements will apply and confirming
what these arrangements are. Any changes are a
permanent change to the terms and conditions unless

otherwise agreed

Continued from page 23

A "partner" is someone who, in the con-
text of caring for both children and adults,
is the other member of a couple consisting
of either a man and a woman who are not
married to each other but are living togeth-
er as if they were husband and wife, or two
people of the same sex who are not civil
partners of each other but are living togeth-
er as if they were.

Interestingly, there is no definition of the
nature of care involved - just that the per-
son is involved in "substantial and regular
care". BERR suggests that carers may need
to help with:

* personal care eg dressing or bathing

* mobility

* nursing tasks eg changing dressings

* escorting to medical appointments

* household tasks eg shopping, preparing
meals.

The UK workforce currently has three
million carers (1.4m men, 1.7m women).
One in five people are predicted to be car-
ing for an elderly or disabled relative by
2010 - when care will affect 60 per cent of
households. Eldercare is predicted to
replace childcare as the major work-life
issue by 2020. However, unlike childcare,
which tends to be planned and where the
needs can be predicted, the level of assis-
tance and care needed by older people
often increases over time and is unpre-
dictable.

How to make a request

The employee may request a change to his
or her contracted hours of work, times of
work and/or place of work.

A request must be put in writing (email is
allowed), it must be signed and dated, must
confirm the relationship with the child/per-
son being cared for and must state that it is
such an application and confirm that no
previous applications have been made in
the last 12 months. In addition, the employ-
ee is required to specify the working pattern

he/she wishes to adopt and to explain the
likely impact on the business, including how
the request could be accommodated. The
employee must also specify when he or she
would like that change to take place. You
may wish to use our standard request form
to help ensure the employee provides all of
the necessary information.

The employee may request, for example,
a change of working hours, a change to the
times he/she is required to work or to work
from home. Some requests may be minor:
for example a delay in the start of working
time to accommodate the school run, others
may be more significant.

The employee should consider his/her
request very carefully as only one applica-
tion can be made each year, and an
accepted application will normally mean a
permanent change to his/her terms and
conditions, unless otherwise agreed.
Employees who have been granted more
flexible arrangements will not have the right
to insist on a return to full-time working (or
a return to their previous hours or pattern of
working, whatever these were) once their
caring responsibilities have ceased or
diminished. Therefore any proposals for
change should be fully considered, espe-
cially where these may result in a drop in
salary. The Regulations do seem to allow
the parties to agree to a temporary change
(if they wish) but many employers would be
reluctant to guarantee that employees could
revert back to their previous hours in several
years' time: however this may be a pre-
ferred option in some (limited) cases. Also,
a trial period may be agreed.

Following receipt of a request

Since the timetable is strict for handling
such claims, it is good practice to acknowl-
edge receipt of a request in writing. Also
do check the employee is eligible to make
such a request. If any of the required infor-
mation is not provided in the request,
employers should inform the employee that
the application is incomplete and explain
what further information is needed.

On receipt of a request the employer
must arrange a meeting to discuss this with
the employee (unless the request is simply
accepted and the employee notified in writ-
ing of the variation agreed to and the date
on which it will take effect). This meeting
should take place within 28 days of receipt



of the request. If the person who would nor-
mally consider the application is on sick or
annual leave, the 28 day timescale com-
mences on the day the individual returns. At
this meeting, at which the employee may be
accompanied by a fellow employee, the
employer should discuss how best the
request may be accommodated and con-
sider any other alternatives which may be a
better solution.

Following the meeting, the employer
must provide a written decision within 14
days of the date of the meeting.

If the employer agrees to the request,
this should be confirmed in writing, specify-
ing the date on which the new contractual
arrangements will apply and confirming
what these arrangements are. Any changes
are a permanent change fo the terms and
conditions unless otherwise agreed.

Reasons for refusal

There is no automatic right to work flexibly,
as there will always be circumstances where
the employer is unable o accommodate the
requested work pattern. Employers who
reject an application will have to write and
confirm this, providing a specific business
reason, which must be one of those permit-
ted by the legislation, eg:

* detrimental effect on the ability to meet
customer demand

* inability to reorganise work within avail-
able staffing

* inability to recruit additional staff

* detrimental impact on quality

* detrimental impact on performance

* burden of additional cost to the business
* insufficient work during the period the
employee proposes to work

¢ planned structural changes, or

* any other such grounds as the Secretary
of State may specify by regulations.

In addition, sufficient explanation must
be included as to why the chosen grounds
apply in relation to the employee, together
with details of the appeal procedure.

Employees can complain if the employer
rejects a request based on incorrect facts
but cannot complain because they feel the
employer's decision is unfair or unreason-
able. A tribunal examining a claim will
investigate the evidence supporting an
employer's decision to reject a request to
see whether it is based on incorrect facts
and may ask what effect granting the

Human Resources

request would have had. So it is advisable
to create a papertrail showing your investi-
gations prior to reaching a decision to reject
a request and to ensure that you have suffi-
cient evidence to justify your decision.

A further word of caution: whilst it may
be possible to refuse a request for flexible
working under one of the above business
reasons, employers still also need to bear in
mind indirect discrimination, particularly sex
discrimination, which will continue to play
an important role in achieving flexible work-
ing patterns. A female employee may claim
indirect sex discrimination if she feels that
her request has been unfairly refused, and
discriminates against women: the compen-
sation for this is unlimited and can include
an award for injury to feelings. When con-
sidering refusing a request, it is also worth
calculating the costs of replacement, retrain-
ing, loss of experience against any potential
inconvenience as well as the employee rela-
tions consequences of any refusal.

Right to be accompanied There is no
The employee may ask to be accompanied
by a fellow worker at any meetings held in
relation to his/her request. The companion rlghf to work

automatic

has the right to paid time off during working .

hours to attend. "eXIbly’ as
The companion is allowed to address the there will

meeting (but not to answer questions on a IWGYS be

behalf of the employee) and to confer with .

the employee during the meeting. If the cho- circumstances

sen companion will not be available at the where the

time proposed for the meeting, the meeting

should be postponed until a convenient time employer IS

can be found within seven days of the date unable to

initially proposed by the employer. accommodate
Neither the employee nor the companion

may be subjected to any detriment as a the feqUGSTed

result of the employee seeking to exercise work pattern

the right to be accompanied. Failure to
allow a companion may result in a penalty
of up to two weeks' pay if the employee
complains to a tribunal.

Continued on page 26
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If the
employee
succeeds in
bringing a
claim that the
refusal to a
flexible
working
request is
indirect
discrimination,
there is no
limit on the
compensation
which may be
awarded by a
tribunal

BusinessHR
offers UKWA
members access
to advice on
employment law
as well as a full
range of HR
issues. A com-
plete range of
clear and legally
compliant HR
letters, forms,
contracts, an
employee hand-
book and cus-
tomisable poli-
cies is available
online.
Meanwhile, con-
fidential, friend-
ly, pragmatic
and highly pro-
fessional HR
advice is avail-
able by tele-
phone or emadil.
See
www.ukwa.org.uk

Continued from page 25

Appeals

Any employee who feels that he/she has been
unfairly treated by the employer's refusal of
his/her request has 14 days in which to appeal
against the decision. An appeal should be
made in writing, setting out the grounds for the
appeal, and be dated.

Unless the employer decides simply to
agree to the request and confirms the
agreement in writing, the employer must
hold a meeting to hear the appeal within
14 days of the date on which the notice of
appeal is given.

If the appeal is upheld, the employer
should, within 14 days of the meeting, set
out in writing the contract variation agreed
to and the date on which the variation is to
take effect. Where the employer dismisses
the appeal, the grounds for the decision
and sufficient explanation as to why these
grounds apply should be confirmed in writ-
ing - again, within 14 days of the meeting.

Timescales and meetings

The above timescales may be extended by
agreement (in writing) between the employ-
er and employee. If the employee fails to
attend two or more meetings without pro-
viding a reasonable explanation, the
employer may treat the application as with-
drawn (although it is good practice to write
to the employee to confirm this).

Remedies

A claim to an employment tribunal may
only be made in respect of the following:

* failure on the part of the employer to hold a
meeting with the employee or to notify the
employee of the decision: compensation of up
to eight weeks' pay (subject to the statutory
maximum on a week's pay as set out in the
Employment Rights Act 1996)

¢ failure to comply with a request to be
accompanied by a fellow worker - compen-
sation may be awarded of up to two weeks'
pay (subject to the statutory maximum on a
week's pay).

There is currently no mechanism for pro-
viding a remedy to an employee whose
employer unreasonably refuses a request to
work part-time or who gives a reason which
is different to one of those set out above,
although tribunals can order the employer
to reconsider the application. However, the
Secretary of State has retained a power to

impose penalties where an employer has
failed to provide this information, so this
may change.

If however the employee succeeds in
bringing a claim that the refusal to a flexi-
ble working request is indirect discrimina-
tion, there is no limit on the compensation
which may be awarded by a tribunal (which
can include an award for injury to feelings).

Further advice on agreeing more
flexible changes

If you are considering requests which
involve a reduction in hours, or changes in
the number of days worked, do consider
the following - the list below is not exhaus-
tive and some of the items may not be
appropriate but it is a useful starting point!
If considering home-working, see the sepa-
rate section below.

* What are the new hours of work and
how will these be measured (don't forget
your obligations under the Working Time
Regulations ).

* If a small reduction in hours away from
home is requested, can lunch/breaks be
reduced to accommodate some of the
reduced hours required? Or flexible start
times/lunch hours/finish times within an
office so that everyone gets what they want?
* What effect will the change in hours have
on other staff? If reducing hours, how is the
extra work going to be distributed? If
changing hours, will this have any effect in
terms of cover for phones, reception, deal-
ing with client enquiries, other routine tasks
etc which are timed to meet specific dead-
lines. Do consult with anyone else affected -
if you can reach agreement on the best way
forward this may prevent bad feeling or
resentment from others.

* Might a job-share be a solution?

¢ If the job involves travel, for example
working at clients' premises, can the
changes be accommodated so that clients'
needs are still met?

* If term-time only working is requested, it
would be advisable to specify that holiday
entitlement must be used during this "non-
working" period .

* How will holiday and sick leave be affect-
ed/ monitored?

* How will any variable pay or bonuses be
affected?

* Are pay and benefits pro-rated appropri-
ately?
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Difficult decisions

If you are facing redundancy situations for the first time, be
aware that you do need fo follow the correct procedures, and
there are a few new pitfalls to consider, says David

Rankin of BusinessHR

he Treasury is now predicting that
Tunemployment will reach three million

this year. It is already at its highest
level since 1997. Unsurprisingly more and
more workers are growing increasingly con-
cerned over the security of their jobs. A poll of
5,000 workers by Jobsite.co.uk, found that
one in five workers (19%) are concerned about
being made redundant from their current posi-
tion; 12% are reluctant fo move jobs as a
result of recession fears but 16% (largely those
with short service) are looking to change jobs
before they face redundancy.

A survey by law firm Pinsent Masons LLP
found that 55% of employers have imple-
mented alternatives to redundancy in a bid
to protect jobs, with a further 32% consider-
ing this. Alternatives included pay freezes or
reductions (including bonuses), lay-offs,
short time working, early retirement, corpo-
rate restructuring such as outsourcing.
Large firms mentioned in the press recently
include Thomson Airways (whose pilots
have agreed to take a 5% pay cut),
accountants KPMG (where 85% of staff
have opted for either a four-day week or a
three month sabbatical if necessary) and BT,
which has imposed a pay freeze across all
of its staff, including its chief executive.

We've also found that our clients are
showing much more interest in avoiding
redundancies - and that staff are more will-
ing to consider things which would have
been rejected out of hand previously.

Bear in mind that unless your contracts
permit this, any "across the board" cuts in
pay, hours or benefits will have to be
agreed by staff.

A majority vote is insufficient to impose
pay cuts, reduced benefits or shorter work-
ing hours on all employees. Without an
express confractual right it is important that
employees individually agree before any
detrimental change is imposed. If some do

UKWA has
negotiated a
preferential rate for
members to use the
BusinessHR service.
See
www.ukwa.org.uk
for details

not accept the change and you impose it
you run a risk of claims for unlawful deduc-
tions from wages, breach of contract and
constructive unfair dismissal. Any employees
who refuse to consent to a change have the
right to remain on their contracted terms.

In practice, if the majority agree to lower
pay to avoid redundancies it would not be
acceptable to have a few fellow workers
doing the same job for more. Apart from
any potential legal issues this is likely to
cause considerable ill-feeling.

On the basis of a reasonable business
case, after consultation you could dismiss
them and offer immediate re-engagement
to start after they have worked their notice.
The terms of the new contract would be
those already agreed by the others. The dis-
missal would be for 'some other substantial
reason'. However you will have to ensure
that your actions are seen as reasonable
(and, if commenced prior to 6 April this
year, that you have complied with the statu-
tory dismissal procedure) as there is the
potential for the employees to reject the
offers of re-engagement and bring claims
for unfair dismissal. The fact that the large
majority had accepted, and the current eco-
nomic situation, will help your case.

Age discrimination

If you are facing redundancy situations for
the first time, do be aware that you do need
to follow the correct procedures, and there
are a few new pitfalls to consider.

Many employers still think that LIFO (last
in, first out) is an obvious selection criteria,
but do be aware that this should only be
used as one of a number of criteria and not
the sole one. Research by UK law firm
Dundas & Wilson found that less than a
third of British businesses consider age dis-
crimination to be a major issue in redun-
dancies and many seem unaware that LIFO
is potentially age discriminatory.

Redundancy came close to the bottom of
the pile among the issues businesses had
already tackled following the introduction of
the age discrimination laws in 2006 and
less than half had considered the impact of
the legislation on redundancy procedures.
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Trailers

While in the current climate trailer users
looking to increase the size of their fleet
might be tempted to simply opt for the
supplier that offers the lowest price,
Derek Skinner, technical director of
Schmitz Cargobull (UK) Ltd stresses that
it is crucial to consider the product’s
whole life costs

Long
ferm
view

n these difficult times it is more important

than ever that, when upgrading the trail-

er fleet, hauliers and logistics profession-
als choose the product that is exactly right
for their particular operation. And, while in
the current climate trailer users might be
tempted to simply opt for the supplier that
offers the lowest price, Derek Skinner, tech-
nical director of Schmitz Cargobull (UK) Lid
stresses that it is crucial fo consider the
whole life costs of a trailer. “What seems
like good value often turns out to be any-
thing but,” he says.

Derek continues: “Trailer downtime and
refurbishment and repair costs must all be
taken into account when making the buying
decision. Remember things like the cost of
chassis repairs over a trailer’s life and the
price of repainting after, say, five years. If
some frailers are involved in an accident it
can take days or even weeks to carry out an
effective repair: replacement parts have to
be cut, ground to size and welded into
place. During this time the trailer will be off
the road. Because they are produced using

our patented bolted and galvanized pro-
duction technique, Schmitz Cargobull’s
chassis are quickly and cheaply repaired if
they become damaged - the original
replacement part can be supplied overnight
and, because no welding is required, the
damaged part is simply removed and the
new piece put on. What's more, the chassis
come with a 10 year anti-corrosion warran-
ty as standard.”

“It's also important fo think about the
technology under the skin before finalising
a purchase decision,” advises Derek. “By
this, | mean the technical features that, per-
haps, aren’t immediately apparent but that
contribute a huge amount to the perform-
ance of the trailer. For example, check that
the trailer you are considering has EBS
brakes with an integrated roll stability pro-
gramme (RSP). RSP systems constantly mon-
itor the trailer’s centre of gravity and send
signals to apply the brakes automatically if
the trailer’s wheels start to come of the
ground when cornering. RSP systems not
only provide a valuable additional safety



Trailers

ing in the product at the end of its first ‘life’,
the maximum resell value can be achieved.
| \ Those users who choose Operating Lease
deals to add to the trailer fleets shoud also
know that trailers that command the highest
residual value are often available at the
{ cheapest monthly rental rates, as Derek
Skinner explains: “Operating Leases involve
setting a residual value for the trailer at the
outset of the deal. The RV is the expected
market value of a trailer at the end of the
lease period and payments are calculated
on the initial cost of the equipment and its
residual value. For example if a new trailer
costs ‘x’ pounds and its RV has been set at
'y’ pounds, the monthly installment is calcu-
lated on the difference between the two
amounts and this means that trailers with
the highest RV should be available on a
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feature but also contribute to reduce wear
and tear on the tyres.

“Other features such as return to ride
suspension control can also reduce mainte-
nance costs. In simple terms return to ride

suspension control ensures that the trailer is
at its right cornering height once it has
been hitched to a tractor and significantly
reduces damage to the trailer’s suspension.

“Trailer damage and subsequent repairs
can also be limited over the lifetime of the
trailer if the load is properly secured, so
always check that your trailer is fitted with
sufficient lashing rings to keep the load sta-
ble when on the move.

When calculating the whole life cost of
trailer it is important to factor in the trailer’s
residual value (RV) once it has reached the
end of ‘first life’.

Because of the strength of the Schmitz
Cargobull brand across Europe, used
Schmitz Cargobull trailers have an excellent
RV and the company offers a full advisory
service to operators looking to upgrade
their trailer fleets, so when it comes to trad-

cheaper monthly rental.”

Derek Skinner concludes: “There are so
many things to weigh-up when buying a
new trailer and, of course, given the global
economic situation, hauliers and logistics
professionals are under tremendous pres-
sure to make sure that they make the right
choice. That's why the sensible players
always take a long term view and do not
allow themselves to be swayed by cheap
deals. Experience shows that prices that
appear to be good to be true usually are.”

Norfolkline enjoy green benefits

Norfolkline operates logistics services from locations across
Europe, providing ambient and refrigerated transportation of
packed goods by road, rail, and sea to a wide variety of clients.

To keep pace with growth within the chilled and frozen distri-
bution side of its business, the company is currently expanding
its refrigerated trailer fleet and, as part of this process, has
recently taken delivery of a number of new trailers and placed
additional orders for extra vehicles with Schmitz Cargobull.

With environmental concerns a key consideration for
Norfolkline and its clients, the company approached Schmitz
Cargobull to produce a trailer that could increase load capacity
and reduce environmental impact.

By increasing the trailer’s height to 4.65 metres (with an
interior floor to roof height of 3.3 metres) and incorporating a
double deck storage system, Schmitz Cargobull has allowed
Norfolkline to carry a higher volume of palletized loads within
the same overall vehicle footprint. As a result, Norfolkline has
been able to reduce the number of journeys that it makes while

still providing the highest levels of service to its customers.
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An open auction of 250 quality
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For further information please visit our website:
www.jungheinrich.co.uk
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11,000 New Shelf Positions for Bentley Motors

Bentley Motors Ltd has successfully increased its Aftersales parts storage
facility in Crewe, Cheshire, following the installation of SSI Schaefer’s
multi-tier R3000 galvanised shelving system complete with two walkway
levels.

Bentley Motors now has approximately 11,000 new shelf positions over
an area of 950 metres squared designed to suit a large range of
automotive Aftersales parts, from pipes, glass, hanging garments and car
rugs through to branded merchandise.

As an existing supplier to Bentley and a well known provider of
automotive storage systems, SSI Schaefer were asked to tender for the
project to install a new Aftersales parts storage system involving a
mezzanine floor supporting a shelving system.

However, SSI Schaefer suggested a more cost effective alternative option
compared to the mezzanine floor and shelving — a shelving build
through system with walkways fixed to the shelving uprights — and as a
reslt won the business.

Steve Rhodes, Senior Aftersales Logistics manager, said: “The three-tier
structure is working well for us. SSI Schaefer worked effectively with the
Bentley team and the response to change requests was positively sup-
ported and dealt with efficiently.”

The three tier storage installation, complete with a pallet gate at each
level, a goods lift and three staircases with handrail protection, has also
been designed to incorporate a secure store for high value items. To
blend in with Bentley's corporate colour, the goods lift, staircases and
floor fascia have all been finished in green.

SSI Schaefer’s Regal 3000 modular shelving system, is the ideal solution
for all shelving storage requirements. It provides a quick economic
solution to any small parts and automotive storage problem.

www.bentleymotors.com www.ssi-schaefer.co.uk
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In Association with

Employees looking to

reduce workplace energy

Employees are increasingly
accepting responsibility for
helping save money around
the workplace according to
new research by the
Carbon Trust, with the
maijority (87%) saying it's
important for them to help
their employer cut costs in
the current climate, and
78% willing to be more
energy efficient to save
money.

Almost half (46%) of UK
employees say they are now
more likely to try to help
their employer save money
than before the credit
crunch kicked in.

The research was com-
missioned by the Carbon
Trust as part of its campaign
to help businesses save at
least £1million a day by
saving energy. It reveals that
whilst individual employees
are happy to shoulder some
responsibility, they also want
their colleagues to do their
bit, with over two-thirds
(67%) believing that their
colleagues should do more
to help save money around
the workplace.

The need for collective
action is underlined by the
fact that 82% of employees
say they regularly or occa-
sionally see colleagues
wasting energy — and there-
fore money — around the
workplace. Yet, the research
also reveals that employers
are failing to galvanise their
employees’ enthusiasm -

almost half of employees
(48%) said they would be
more willing to help their
employer save costs around
the workplace if they knew
what they could do, whilst
42% would be motivated
into action if their employers
simply asked for their help.

Commenting on the
research, Hugh Jones,
Solutions Director at the
Carbon Trust, said: “In this
current climate, employers
are being forced to make
some difficult and at times,
painful decisions in order to
drive down costs. However,
as our survey reveals,
employees want to do their
bit and are increasingly see-
ing saving money around
the workplace as part of
their responsibility too. This
could help most businesses
save up to 20% on energy
bills through low cost or no
cost action on energy effi-
ciency.”

Other findings from the
research include:
e Over half (55%) of
employers said their
employer had never given
them advice on being more
energy efficient around the
workplace.
* Those that had been
given advice, 42% said it
had made them more ener-
gy efficient. 47% said it
made them think abut how
to be more energy efficient
in the workplace.
* Employees in the East

Midlands are most likely to
want to help their employers
save money around the
workplace, whilst employees
in London are least likely to
(51%/42%).

* Men are more likely than
women to recognise that
they do help employers save
money around the work-
place. (88%/84%).

The Carbon Trust has
identified three key areas
which employers should
focus on:

* Energy Management
- Last year UK businesses
working with the Carbon
Trust implemented energy
saving measures including
metering and monitoring,
staff awareness and setting
board level policies to effec-
tively identify opportunities
and monitor results, that will
save over £64 million a
year

* Improved Lighting -
Installing controls, replacing
and upgrading lamps to
energy efficient versions and
installing motion detectors
are a few examples of
action that will enable over
£11 million worth of savings
in one year

* Efficient Heating -
Upgrading inefficient boil-
ers, installing controls,
improving insulation and
improving maintenance
schedules will lead to sav-
ings of over £8.5 million a
year.

Environment

powerboss

eluma

Making
light work

Lighting can
account for 50 -
60 per cent of
the electrical
energy costs of
warehouses and
distribution
centres. Somar
has now
introduced an
intelligent
lighting fixture
which can
deliver savings
in the region of
70 per cent.

Not only is this
a highly effi-
cient luminaire,
it also takes
account of the
fact that at most
times, lighting is
left on in all
areas of a
warehouse even
when no one is
working there.
Additionally, in
many
warehouses
although natu-
ral light is pres-
ent through roof
lights, lights are
often fully on.
Powerboss
Eluma
intelligently
senses
occupancy in
each area
and/or the
change in
natural light
and adjusts the
light level and
electrical energy
usage accord-
ingly.
www.somar.co.uk

powerboss

eluma

www.ukwa.org.uk
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Warehouse Maintenance

FLOORING

Fast
flooring
solutions

Privica Pavements specialise in
the design and installation of engi-
neered Grouted Macadam solutions
for both new and refurbishment of
existing warehouse slabs.

The company offers a range of
advanced products delivering an
economical alternative to traditional
concrete slabs with the additional
benefit of faster installation.
Combining the speed and flexibility
of asphalt with the strength and
durability of concrete results in a
joint free, hard wearing surface with
a significantly reduced requirement
for lifetime maintenance.

According to Privica, the ever
present problem of damage associ-
ated with joints in concrete slabs is
removed with their product because
Privica Pavements are joint free.

Privica Pavements offer a solution
for distressed internal warehouse
slabs where minimising downtime is
essential. Installation periods are
reduced drastically from traditional,
expensive concrete replacement.
New installations can be trafficked
after 48 hours compared to the 28
days.

Using Privica Pavements’ RX sys-
tem up to 25,000 sq ft of flooring
can be completed and ready to be
restocked in only seven working
days.
www.privica.com

TO RECEIVE
WAREHOUSE FREE
OF CHARGE EVERY

MONTH CALL
CHRISTINE LEITGEB
ON 0207 836 5522

ABOVE: A floor relaid using Privica Pavements’ solution

SIGNAGE

Labels show the way af new store

AS Watson, recently completed a
huge project for a brand new
536,000 sq ft distribution centre
based in Dunstable, Bedfordshire
which is furnished with an up-to-
date ‘Voice Pick’ system, set to
improve operational efficiency and
pick accuracy. AS Watson is the
parent company of Superdrug, the
UK's fastest growing beauty &
health retailer in the UK.

AS Watson worked with ASG
Services, the manufacturer and
installer of warehouse location
labels, signage and other ware-
house identification products.

ASG's Project Management team
coordinated the entire installation,
in-line with AS Watson’s require-
ments to ensure new stock could be
accepted and allocated to locations
while the installation progressed.

A window of six weeks was made
available to design, produce the
labels, and deliver the installation of
58,496 warehouse location labels
and 520 end of aisle marker signs,
all of which were produced in-
house, at ASG’s Warrington based
facility. Speaking about the project,
Tony Gresty, Managing Director of

ASG Services said: “The enquiry
came to us with very clear
timescales as the facility was
already receiving its new racking.
We were able to assure AS Watson
that we could support its target go-
live date if they responded to the
requests of our project team. The
client was faultless in their approach
in providing the relevant informa-
tion when requested, which is a real
sign of their commitment and focus
to efficiency at Dunstable.”

Label sizes at Dunstable are typi-
cal of other rack location label
sizes; however they are produced
without barcodes for the voice-pick
system used at the site. Both the lay-
out and design of the labels
improve text appearance, making
them as easy to read as possible.
Colour is also an important specifi-
cation, used to identify levels, as this
helps with quick referencing espe-
cially at distance or where the labels
are positioned on the higher level
beams. All labels are produced
using a polyester base material to
prevent contraction and expansion
therefore improving the lifespan of
the label and are finished with a

www.ukwa.org.uk



laminate film to increase durability.

Warehouse signage is becoming
increasingly important as compa-
nies recognise the need for an area
to be identifiable at distance. AS
Watson utilise signage throughout
their Dunstable operation and have
added in road sign symbols, recog-
nised by drivers and non-drivers
alike, to impress on all warehouse
operators the importance of the
message portrayed. Each end-
of-aisle marker sign uses both
the aisle letter as well as a sym-
bol to denote the one-way sys-
tem in use, this helps improve
safety and efficiency throughout the
operation.

Further use of road signage is
made with large direction boards to
highlight the aerosol storage areas,
protected by a cage structure these

FLOORING

Joint effort

Concrete Grinding Ltd (CG)
recently completed a large
joint repair contract at Howden
Joinery in Northampton.

Howden Joinery offers a
range of kitchens and joinery
products, complete with a full
range of accessories.

CG has established a long
standing and extremely good
relationship with Howden
Joinery for over 10 years,
indeed, some of the joint
repairs at the Howden Joinery
premises in Northampton are
over 10 years old and, accord-

Warehouse Maintenance

ing to CG, are as good now as
the day they were completed.

Recently, CG was called in to
take a look at joints to several
internal roller shutter doorway
thresholds and many wide
aisles. In total CG repaired
over 70 linear metres of arris
repair and resealed over 40
linear metres of joint. The 2
man CG team worked in full
cooperation with the client to
minimise any inconvenience to
the fully operational ware-
house facility.

CG completed the work dur-
ing a weekend so that the
floor would be ready for use
the following Monday morn-

ing.
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New walk-behind scrubber drier range

The new SCRUBTEC 8 series of scrubber dryers from Nilfisk ALTO fea-
tures five models all of which have been designed to make cleaning easi-
er, faster and more thorough. The walk-behind units feature Gimbal-
mounted brushes that provide adjustable pressure to ensure effective clean-
ing, even on heavily soiled surfaces while the machine’s squeegee leaves
the floor dry and ready for re-use

www.nilfisk-alto.co.uk

are not instantly visible. 2400mm
x 1100mm boards with red
chevrons clearly mark the entry
points o the areas, in an attempt to
reduce damage and subsequent re-
orders of new mesh panels, dam-
aged by forklift trucks.
www.asgservices.co.uk

pavements

Warehouse Slab Refurbishment

Privica Pavements Grouted Macadam, the ideal solution for the
refurbishment of highly distressed concrete slabs and asphalt
pavements, in the warehouse environment.

» Low installation cost

» Joint free surface

» Hard wearing/durable surface

« Reduced lifetime maintenance Before
+ Minimal risk of reflective cracking 3
» 25,000 sq ft can be completed within 7 days

» Dust free surface

surfa
alterr

Contact: Nathan Drew |Te ivica.com
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Warehouse Technology

Today’s warehouse managers face a bewildering choice of technologies as they strive to streamline

operations, reduce costs and improve performance. In this article Tony Beales, supply chain director
of Business Computer Projects (BCP), answers some questions that are frequently asked about three of
these technologies — Voice, RF Scanning and Pick to Light

Picking issues

How does each work?

Picking is really the only warehouse activity
where the technologies can be directly com-
pared.

With Pick to Light, stock locations have
light nodes connected to the main computer
system. These light up, indicating the num-
ber of items to be picked. The picker indi-
cates he has finished by pressing a button
next to the node.

RF Scanning and Voice systems link to
the main WMS via a Radio Frequency (RF)
network. With scanning, pickers use
mobile units that indicate the location and
number of items to be picked. The user
confirms his pick by scanning a bar code
on the item and/or location and keying in
the number of items picked.

With Voice systems the picker wears a
small, portable computer and a head-set
incorporating a microphone. He operates
totally hands-free, receiving verbal instruc-
tions via the headset and confirming his
actions to the WMS through the micro-
phone.

What benefits do these systems offer?
Speed, accuracy and, real-time manage-
ment of the pick face.

Which is the best?

All deliver high accuracy levels, but produc-
tivity improvements depend on the products
being handled.

For small items, Pick to Light can provide
significant productivity advantages because
the picker can see simultaneously all the
items to be picked, rather than following
sequential instructions. Usually, the picker
will be stationary, picking from a relatively
small area into containers on a conveyor
system.

However, Pick to Light isn't suitable for

picking by case or a range of
products that differ in size
and weight. Here you need
Voice or RF Scanning.

What about other ware-
house

operations?

Pick to Light is essentially a
Picking technology. Scanning
and Voice can be used
across all warehouse activi-
ties.

How do you choose
between Voice and RF
Scanning?

In many ways they provide the same kinds
of benefit and level of return compared with
paper. However, Voice provides significant
benefits over and above Scanning because
it is ‘hands and eyes-free’. Voice operators
visually focus on their tasks and are not
diverted by the need to key into the scan-
ning unit, and keying inaccuracies are elim-
inated. Moreover, no matter how a scanner
is worn, it will limit hand movement making
lifting more difficult and slower.

Companies replacing RF Scanning with
Voice report quantifiable accuracy and pro-
ductivity gains.

So which offers the best ROI?

Almost certainly Voice. Pick to light is
expensive — both the system itself and the
conveyor systems required. Consequently,
despite delivering high productivity, it may
not offer the best ROI. RF Scanning and
Voice are cheaper, with Voice offering better
productivity and accuracy. Because Voice
will deliver improvements across all ware-
house activities then it has to be the opti-
mum choice for most.

No matter how a
scanner is worn,
it will limit hand

movement
making lifting
more difficult
and slower.
Companies
replacing RF
Scanning with
Voice report
quantifiable
accuracy and
productivity
gains



Making a big impression in
concrete flooring worldwide

The CoGri Group is a leading international Concrete Grinding Ltd
specialist in concrete flooring, with Specialises in floor flatness technology,
offices on every continent throughout using laser-controlled grinding machines to
the world. achieve stringent flatness specifications
Our comprehensive range of services Face Consultants Ltd

includes consultancy and design, Provides specialist advice on the design,
new-build construction, laser-controlled construction and maintenance of industrial
grinding, repair, refurbishment and floors, including UKAS-accredited flatness
testing. compliance surveys

Whatever your concrete flooring CG Flooring Systems Ltd
requirements, CoGri has the expertise Industrial flooring contractor specialising in
and experience to provide a professional, screeding systems and repairs using proven,
practical solution every time. cost-effective materials and techniques

G
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COGRI GROUP LTD

@
O@

Dene House, North Road, Kirkburton, Huddersfield HD8 ORW
Telephone: 01484 600080 Fax: 01484 600095 email: info@cogrigroup.com www.cogrigroup.com

) & @ %

.CONCRETE GRINDING LTD gFACE CONSULTANTS LTD O’CG FLOORING SYSTEMS LTD

Global Flooring Solutions )
Global Flooring Consultants Specialists in Industrial Flooring
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Aisle-Masters have replaced man-down turret trucks at
Nottingham based MKG Foods cold store facility

Chilling out with Aisle-Masters

Nottingham based MKG Foods is now using two AC electric pow-
ered Aisle-Master articulated forklifts in its cold-store, for faster
and more streamlined handling and picking procedures of pal-
letised frozen foods in the 24,000 sq ft storage area.

When looking to update handling procedures, Warehouse
Manager Wayne Merrin wanted to retain narrow aisle operation
whilst avoiding some of the drawbacks he had experienced with
a traditional VNA system such as damage to the guide rails and
machines, and the limiting indoor-only use of trucks. The versatil-
ity of the Aisle-Master, recommended by MKG’s handling special-
ist Langley Materials Handling, was therefore an attractive alter-
native. ;

The Aisle-Masters have
replaced man-down turret
trucks, and offer a greater
degree of versatility according
to Wayne: “They have definitely
made life a lot easier,” he says;
“productivity is up — we can eas-
ily cope with 700 pallet move-
ments per week, and the whole
operation is slicker.” The two
cold-store chambers accommo-
date 1,000 pallet spaces, and
the fast turnaround achieved
with the Aisle-Masters is particu- g
larly beneficial, as operational
speed is crucial when dealing
with frozen foods.

The cold-store environment
can be unforgiving on equip-
ment, quickly draining batteries &5
for example. The 930 amp bat- [E5%
tery fitted in MKG's Aisle-Masters is more fhcn powerful enough
to counteract this, and other cold-store specific features ensure
reliable operation throughout long shifts in temperatures of
around - 22°C to - 27°C (cold-store spec Aisle-Masters will actu-
ally work in even more numbing temperatures of up to - 40°C).
Reliability is a crucial issue for Wayne and his team, as since old
guide rails have been removed and racking has been reconfig-
ured, the Aisle-Masters are the only forklifts that can work in cur-
rent aisles.

Wayne visited the Aisle-Master factory in Ireland, and was
impressed: “l saw at first hand the quality of the design and build
- following the manufacturing process from the raw sheet metal
through to the finished truck. | was confident that the Aisle-Master
would be absolutely reliable, and this has proved to be the case.”
www.aisle-master.com

Websites are no use if they can’t be
found. Check out our tips for search
optimising your site so if reaches the
customers other sales fools don’t reach.
Louise Cole reports

Don't get
lost in
cyber space

ebsites need to get around. They
need to be found. They need to
work their way info the conscious-

ness of people who didn’t even know they
needed you. To do this your site has to be
search optimised. Over 80% of websites are
found through Google searches whether or
not the searcher already knew they existed.

Many agencies will claim expertise in
SEO and then make it sound as though it is
a one-off magic trick. Good SEQO is a subtle
ongoing process, rather like building a rela-
tionship with a customer. You don't expect
to get there overnight, nor do you stop
working at it when you do achieve your
goals.

There are three key ways in which web-
sites work.
1. Potential customers you know, or who
know of you, use your site to check you out.
This is really important. It means your site
has the ability to answer queries, enhance
your brand image and convert customers
already primed to buy. But it’s not enough.
An excellent switchboard and a good sales
programme could achieve this.
2. Your site appears when a customer unfa-
miliar with your company searches for your
products in your region or sector. This is a
tough one because the internet is crammed
full of companies trying to do exactly this,
some of them in your region or sector.
Making sure that your search optimisation is
really honed will give your company the



best possible chance of
appearing. It can be
done. Think it's impossi-
ble? Let me give you an
example, which you are
welcome to try for your-
self. I've just put “pallet
distribution” into Google.
Now there are lots of very
large pallet networks in
the UK each with formida-
ble sites. And yet who
comes up as number four? — WH Barley, a
relatively small depot member. Why?
Because they have cracking SEO which they
work at.

Try another generic — road haulage.
There on the first page is none other than
WH Barley. There are many thousands of
road haulage companies in the UK so how
do they come up? Good, sustained SEO.
Not surprisingly WH Barley says its website
brings it plenty of work.

3. Your site can put your brand out there
into the wider environment, allowing jour-
nalists, researchers or procurement advisors
to see you as a leader in your field. They
may not buy from you directly but they will
influence the market and potential cus-
tomers. This is cross-functional, cross-enter-
prise marketing. Gradually your profile as a
company is raised, not just among your tar-
get customer base, but as part of the total,
global supply chain.

Search optimisation is an ongoing
process. You can let an agency do all your
SEQ for you, but at UKWA Web Services we
believe in telling you how to do it. That way
you can make an informed decision as to
whether to out-source it to us, rather than
doing so because you don't know where to
start. We figure it's like medicine — you
don’t have to be a doctor to take responsi-
bility for your own health.

Here are our tops tips for boosting your
SEO - and some myths that need explod-

ing.

Tips to boost your SEO

1. Identify the key words people will use to
search for your company and services.
Mcake sure they become your Meta tags and
are spread through your text. Fifteen is suffi-
cient — any more and Google will stop
reading. Avoid listing your keywords in the
text — again it will think you are ‘spamming’

www.ukwa.org.uk

Key fact: Google dominates
the search market but it
isn't the only search
engine used. However if
you fulfil Google's
expectations you should
score pretty well on
the others too

your own site.

2. Search engines
care about customer
value. The better it
thinks your website is
at helping the reader
the higher it scores
you. This means well-
organised informa-
tion with lots of links
between topics and
pages; links to other
relevant places for more information; and
clear descriptions of what pages are about.
3. Have your website copy professionally
written by someone who understands your
industry and how to write for the web.
Writing for the web is a specific skill — don’t
underestimate its importance.

4, Have as many incoming links as you
can. The adage “Show me your friends and
I'll show you who you are” applies here.
Links from sites with good page ranking
(i.e. a good Google score) count for more
than links from sites with poor ranking.

5. Boost your incoming links by asking cus-
tomers to link back to you — it may be use-
ful for their customers to know more about
their fransport supplier. Index and directory
sites can be useful if you choose carefully.
Your professional body or trade association
should list your website. Go onto relevant
forums and post comments, leaving a com-
pany link at the bottom.

6. Avoid entry or ‘doorway’ pages that say
“Click here to enter” — unnecessary, likely to
turn viewers away and Google doesn’t look
at them.

7. Choose text over Flash. Everyone loves
movies and pretty images but they generally
aren’t indexed. It's very important to have
enough text on your home page for Google
to show people what you do. PDF and
image files also aren’t indexed.

8. If you use Flash have a text-page alter-
native for Google and those viewers without
Flash reader. You have just milliseconds for
someone to decide whether to stay or leave
your site — if they need to download a pro-
gramme to view it they are likely to leave.

Louise Cole is director of White Rose Web
Solutions trading as UKWA Web Services for
the benefit of UKWA members. See
www.ukwawebservices.com or call 01609
71 65 69

Marketing

Myths
about SEO

1. “You need to
pay to get onto
the first page of
Google.” You can-
not buy your way
into organic
search pages. You
can use Google
Ad Words, (the
sponsored links
on the right hand
side) where you
pay per client
clicking on your
ad but optimise
your site first.
Otherwise it’s like
paying for a taxi
because you
haven’t put petrol
in your car.

2. “We can guar-
antee you the first
page”. No one
can, however
good. The inter-
net is a dynamic
space. Google is
forever indexing
new pages so
your position may
change hourly or
daily. It’s just
important to keep
doing your thing
and know it will
pay dividends.

3. “We submit
your pages to the
search engines so
your site will be
indexed faster.”
You can indeed
submit pages but
the automated
crawlers which
index web pages
work much faster
than the system
for submitted
pages.
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Industry Viewpoint

Vision for the future

The che Of order hen high lift VNA  achieved by the man-up machine’s ability

forklift trucks to operate in impressively narrow aisles can
p|ck|ng in the were first devel-  be lost. Furthermore, there are safety issues
. oped in the 1960s, the associated with picking because, quite sim-
W(]l'ehOUse N operator remained at ply, reaching out from a fixed cab to a pick
ch(]n in ground level and used carton placed on pallet some distance away
ging | images relayed to a black  is not ergonomic or efficient and a man-up
Gnd h|gher ’ N and .whi’re ccufhod.e-r.oy TV Combi VNA truck 9per’cﬂor who is working
=4 - monitor placed within his 10 metres in the air, will often struggle to
ThrOUghpUtS, to view the highest loads. But the quality of  notice another order picker working at
; . k the image transmitted to the TV screen was  ground level in the same aisle - thereby
greater picking often of insufficient quality to allow safe and  compromising order picking efficiency and
d efficient high level pallet positioning to be health and safety within sites where there is
accuracy an . .
) undertaken. The problem was that the cath- o high degree of low level order picking.
|n(re(]SGd ode ray tube screens used at the time and In short, what had - in the early days of
h . the limited broadcast quality made it virtu- the man-up VNA truck - been seen as the
empnasis on ally impossible for a clear picture to be truck’s key advantages are now considered
grOUﬂd Ond ﬁl’St transmitted to the screen. handicaps by many logistics experts. In fact,
In addition, cathode ray tube TV moni- elevating an operator several metres into
|eve| p|(k|ng are tors were susceptible to the vibrations of the  the air to pick single items often with large
truck. Truck manufacturers attempted to travel distances between picking locations

he key goal "
now fthe Y g0alS  overcome these difficulties by installing mili-  can now be demonstrated to be uneconom-
fOf man tary hardware monitors but this proved ical on a cost per pick basis for all but

y expensive and, in many cases, did not bring  those applications where the most high
developmem& about a real improvement in Pi'c’r'u're quality.  value items are sToreo!. . .
Partly as a result of these visibility prob- In a lot of cases, high lift articulated
As q reSU“, the lems, the man-up VNA machine was born.  forklift trucks have replaced VNA man-up

]( feri | The early man-up machines were viewed as  machines. Articulated trucks can now be
Wpe or matenais a significant development in materials han-  supplied with the same fixed mast tilting
h dl dling because they not only allowed full carriage technology as high lift trucks and

anating . . . ; .

) pallet loads to be put away and retrieved at  this - combined with the huge advances in
eqmpmem Used heights of up to 12 metres but, because the  operator vision system technology based on
L operator was raised on a platform, they HD LCD TV that enable a crystal clear pic-

thin th d : . L : .
within tne moaem potentially allowed high level order picking  ture of the highest pallets to be transmitted

Order plcklng to be undertaken by a single machine. to the operator’s in-cab screen - enables
At around the same time as the man-up  pallets to be picked and put-away up to 12
environment is machine was evolving, data capture and metres high while permitting first and sec-

. barcode technology emerged. The ability to ond level order picking to be carried out
Ch(lﬂglﬂg JfOO, scan picked items and receive picking safely and efficiently within the same aisle.
SaVS .IOhn instructions from warehouse management Developments in powered mobile rack-

y systems at height has only added to the ing have also helped to make the case for
Maguire, Sales perceived efficiency of man-up Combi VNA  the articulated forklift a chPelling one.

. trucks. The face of order picking in the ware-
Gnd m(]rke’rlng However, these days it is widely accepted  house is changing and higher throughputs,
d- i f N that there are significant drawbacks to hav-  greater picking accuracy and increased
Irecfor or Narrow ing a man order picking some way above emphasis on ground and first level picking
AiSle Ud the ground. For example, because man-up  are now the key goals for many develop-

Combi VNA trucks are physically big pieces  ments. As a result, the type of materials
of kit, storage schemes have to incorporate  handling equipment used within the mod-
large gangways at both ends of each aisle ern order picking environment is changing
to allow the trucks to switch aisles. This too — which may be good news for ware-
often means that the space savings house staff who don't like heights.
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AARON & PARTNERS
24 legal helpline for
UKW%& Members -
01244 405577
www. aaronandpartners.com
Email: simonedwards@aaronand-
artners.com
el: 01244 405555
Fax: 01244 350660
Honorary Advisor:
Customs and excise law

AMBIRAD GROUP
www.ambirad.com

Email: ksprague@ambirad.co.uk
Tel: 01384 489700

Fax: 01384 489707

Products:

Energy efficient heating systems

APPRISE CONSULTING
www.appriseconsulting.co.uk
Email:gr@appriseconsulting.co.uk
Tel:02476 413149
Services:Logistics Consultancy
and Warehouse/Transport
Management Training

ATMS plc

www.atmsplc.com

Email: atms.@atmsplc.com
Tel: 0121 628 9000
Products:

Warehouse Management,
Supply Chain Trackand Trace

BCP - Business Computer
Projects Ltd

0161 355 3000

Email: accord@bcpsoftware.com
Fax: 0161 355 3001

Website: www.bcpsoftware.com
Products: Warehouse
Management Systems, Retail and
Su‘)ply Chain Management
Solutions

BITO STORAGE SYSTEMS LTD
www.bito.co.uk

Email: info@bito.co.uk

Tel: 024 76388850

Products:

Storage and Picking Systems
Honorary Advisor:

Energy and Environmental
Matters

BROTHER UK LTD
www.brother.co.uk

Email: mike.kelly@brother-uk.com
Tel: 0161 931 2353

Products:

QI Printers and P-Touch Labellers

BURTON AGENCY LTD
www.pjburton.co.uk

Email: Pauljjburton@aol.com
Tel: 07802 222604

JONATHAN LAWTON
Email:jlservices@eircom.net
Tel: 0771 5376726
Honorary Advisor:

Legal matters

JONES TAYLOR STEVEN LTD
www.jtsgroup.com

Email: ian@jtsgroup.com

Tel: 0161 975 727?

Products: Specialist insurance
schemmes for warehousing, stor-
age, haulage and freight for-
warding

JUNGHEINRICH UK LTD
www.jungheinrich.co.uk

Email: craig.johnson@junghein-
rich.co.uk

Products:

Pallet Trucks, Forklifts and order
Stackers for any application

THE KHAN PARTNERSHIP LLP
www.thekhanpartnership.com
Email: hkhan@thekhanpartner-
ship.com

Tel: 020 7612 2530

Fax: 020 7612 2531

Honorary Advisor:Industrial rela-
tions and employment law, health
and safety, commercial road traffic

KNAPP UK LTD
www.knapp.com

Email: craig.rollason@knapp.com
Tel: 01844 202149

Products: Automated picking and
logistics solutions

LAMBERT SMITH HAMPTON
www.lpcinternational.com
Email:: cpartridge@Ish.co.uk
Tel: 020 7198 2160
Honorary Advisor: Property

LPC INTERNATIONAL LTD
www.lpcinternational.com
Email: rwilliams@Ipcinternation-
al.com

Tel: 01285 640038

Honorary Advisor:

Materials handling

LUTTERWORTH ELECTRICAL
www.lutterworthelectrical.co.uk
Email: Enquiries@lutterworthelec-
trical.co.u

Tel: 01455 552511

Products: Energy saving lighting

NARROW AISLE
www.flexi.co.uk

Email: info@flexi.co.uk
Tel:0121 557 6242
Products:

Articulated Forklifts

REDPRAIRIE
www.redprairie.com

Email: in&.emeq@redpruirie.com
Tel: 01494 486500

Products: Retail store and supply
chain management
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SCHMITZ CARGOBULL LTD
www.cargobull.com
Email:

sarah.baggott@cargobull.com
Tel: 01207 282882

Products: Trailers and Semi
Trailers

SOLVE

www.solvescientific.com

Email: nick.wrigley@solescientif-
ic.com

Tel: 01244 566 260

Honorary Advisor:

Hazardous chemicles

SOMAR INTERNATIONAL
www.powerrbosseluma.co.uk
Email: k.wyatt@somar.co.uk
Tel: 01872 223000
Honorary Advisor:
Environmental matters

STORAGE EQUIPMENT SAFETY
SERVICE LTD

www.sess.co.uk

Email: michelle@sess.co.uk

Tel: 01670 736444
Products:Warehouse racking
safety inspection service

SSI SCHAEFER LTD
www.ssi-uk.co.uk

Email: bob.jane@ssi-uk.co.uk
Tel: 01264 386600
Products:

Material Handling Systems,
Office Furniture and Waste
Technology

TV UV AN

SYSTEM TRAINING LTD

www.system-training.com

Email:stephanie.norman@system-
roup.com

Tel:01228 574011

Services: FLT Training, IAAF

Training , Health ang Safety train-

ing, NVQS and funded training

available

TRANSLIFT BENDI
www.bendi.co.uk

Email: info@bendi.co.uk
Tel: 01527 527411
Products:

Articulated Forklifts

v

VISION SOFTWARE

(ONTECH SOLUTIONS)
www.visionsuite.co.uk

Email: info@ontechsolutions.net
Tel: 0871 221 2671

Products: Vidion commerce,
vision warehousing, vision distri-
bution, vision epos, vision bond

WILLIS LTD

www.willis.com

Email: grovesm@willis.com
Tel: 020 3124 6254
Honorary Advisor: Insurance

globally over the new few years.

seconds.

providers.

forwarders not direct with shippers.

seconds.

Much more than just a web site...

Why not give it a try now?

Contact The Customer Services Team :-

www.freightabase.com has been designed and is headed up by Craig Headford who
has over 22 years experience in the Shipping Industry having worked for several leading
names. DSV, Thompson Jewitt, Ecotrans, Amtrak & Securicor. Craig is currently working with
some of the leading names in the industry looking to improve and ideally perfect the service

The site is just about to celebrate its 2nd year’s anniversary from its launch in May 2007 and
is already being supported by most of the leading names in the Industry i.e. Zim, Safmarine,
Gefco, Maersk, MSC, Schenker, DSV, Arends, ltal Logistics efc...

2009 site Upgrades & Exciting New Features

Every year the Freightabase development team run a survey and talk to users of the service
as well as their clients to try and ensure mutually beneficial site improvements.

This year’s site Upgrades & New features will be launched at the Multimodal Exhibition.
Freightabase are exhibiting at stand 440 at Mulitmodal this year where they will be
launching the following exciting new features.

New Web Site - Even quicker and easier to use allowing users to find suitable carriers in

Global Loading List - Allowing site Global users to run supplier searches for carriers to/from
any part of the world - Perfect for Cross Trade Shippers and Over Sea’s users.
Key Word Search - Allowing users to be very specific about selected carriers.

As an example you could add a specialist commodity i.e. firearms / livestock

Or a specialist type of shipping i.e. Ro Ro / Project Cargo / Abnormal Load
Improved Quick Search - Facility - Ensuring that enquiries are only sent to relevant service

i.e. Only some carriers listed want personnel effects enquiries

The site now filters personal effects enquiries to only the carriers that wish to receive them.
Also some carriers are purely wholesale carriers amd only work with Freight Forwarders do
users are asked if they are an exporter/importer or a freight forwarder.

This works particularly well with the airlines as a lot of the them will only work with freight

www.freightabase.com have another list of site improvements that will be phased in over
the next 12 months as their ultimate goal is to guarantee that every user and every advertis-
er get exactly what they require from the site every time. A complete one stop shop for the
shipping and forwarding industry putting exporters & Importers in touch with each other in

Users are invited to call the customer services team, email, fax or simply browse and select...
The whole service is geared up to guarantee that users find quality carriers and advertisers
receive quality relevant leads to their key services and strengths.

Tel 0845 500 4848 Fax 0845 500 4949 email: info@freightabase.com
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Save Space -(and money) Fast.

Optimise warehouse profitability faster
with Europe’s most popular articulated truck.

The Flexi range takes the
art of storing more to a
new level. Unique ‘artic’
action means Flexi can
work in very narrow
aisles - increasing
warehouse capacity by
up to 50%.

And with its uncanny
ability to load and
unload vehicles and
deliver to racking in one
operation, Flexi
eliminates double
handling, reducing costs
by up to 50%!

Flexi range with ‘artic'
action for up to 30%
faster complete work
cycles than traditional
reach or combi trucks.

Articulated efficiency from
T:0121557 6242 www.flexi.co.uk E:info@flexi.co.uk






